GRUPO HERDEZ
ANTI-TRUST POLICY AND
ECONOMIC COMPETITION

At Grupo Herdez, we accept the mandate of the International Labor Organization to
promote equality between women and men. We value all individuals, regardless of
gender, race, age, religion, national origin, and status. The Company will give equal
importance to the needs and concerns of women and men.
INTRODUCTION
The objective of economic competition is that companies offer more variety in their
products and / or services, of higher quality and at better prices than that of their
competitors, which allows the consumer to have different options to choose from.
To achieve this, Mexican legislation designates certain behaviors as prohibited and
sanctioned: absolute or relative monopolistic practices, the effects of which are
contrary to economic competition and harm not only consumers, but also the
business sector in general and the national economy.
At Grupo Herdez we are committed to carrying out our activities in compliance with
the regulatory framework and principles in the matter, which seek to promote a
competitive internal market where there is free competition and competition.
1. OBJECTIVE
This document is prepared in order to establish the guidelines that must be applied
to all commercial relationships of Grupo Herdez and subsidiaries, through its
collaborators (hereinafter Grupo Herdez) and any public and / or private agency or
entity and / or third party. The foregoing, in order to avoid incurring in the indicated
practices and thus promote an environment of fair and honest competition.

2. REACH
This policy is mandatory for all employees of Grupo Herdez companies in relation
to the exercise of their functions, particularly for those employees who carry out
activities of marketing, buying, selling and those who have contact with other
competitors.
3. DEFINITIONS
Economic agent: Natural or legal person, such as individuals, companies,
associations, agencies and entities of the public administration, or any other form of
economic participation.

Absolute Monopolistic Practice: Refers to contracts, agreements, arrangements
or combinations between competitive economic agents, the purpose or effect of
which is to set or manipulate prices, restrict the supply of goods or services,
segment markets (divide them), arrange bids in bids (public or private) and
exchange information so that the above are given.
Relative Monopolistic Practice: Refers to acts, contracts, agreements or
procedures carried out by companies with substantial power in the market, with the
intention of displacing other economic agents, preventing them from accessing
them, or establishing exclusive advantages in favor of one or more economic
agents.
Substantial Power in the Market: It is the ability of an economic agent to set
prices, restrict supply or establish exclusive advantages in a market without there
being competitive pressure from other economic agents that can counteract said
power.
4. CONTENT
In order not to engage in any activity considered illegal in terms of economic
competition, the obligations and prohibitions to which Grupo Herdez employees are
subject are indicated below
Obligations




Comply with the laws, regulations and other regulations applicable to economic
competition in Mexico and in the countries where Grupo Herdez operates or where it
has commercial relationships.
Enforce this policy with clients, suppliers and in general, with those people with whom
it is intended to enter into or is entering into a business relationship on behalf of
Grupo Herdez.

Prohibitions:
Absolute Monopolistic Practices

 Celebrate contracts, agreements or any type of arrangement, written or verbal, with
other competitors, whose purpose or effect is:
-

Establish, increase, agree or manipulate the sale or purchase price of goods
and / or services.

-

Restrict the production, processing, distribution, marketing, acquisition or
purchase of goods or the provision of services.

-

Divide the markets among competitors, either by type of client, geographical
areas or specific times.

-

Establish, agree or coordinate bids or abstention in bids, contests, auctions or
auctions, whether public or private.

-

Exchange information, with the purpose or effect of carrying out the behaviors
indicated in the previous points.

These behaviors are especially harmful, since they are considered illegal in and of
themselves. In other words, it is enough that any of the aforementioned behaviors is
carried out to fall into the illicit.
Relative Monopolistic Practices
●

Celebrate any act, contract, agreement, procedure (or combination of these), which
has as its object or effect, the following behaviors:
-

Vertical restriction of supply. Impose the obligation not to manufacture or
distribute goods or provide services for a specified time.

-

Vertical segmentation of markets. Impose on people who are not competitors,
contractual restrictions for the exclusive commercialization or distribution of
goods or services by reason of subject, geographic location or specific time.

-

Imposition of the resale price. Impose prices or other conditions that a
distributor or supplier must observe when providing, marketing or distributing
goods or services.

-

Tied sales or purchases. Condition the purchase or sale of a good or service to
the purchase or sale of another good or service.

-

Sales subject to exclusivity. Subject any sale to the condition of not using,
acquiring or selling goods or services from a third party

-

Purchases made exclusively. segment any purchase to the condition of not
selling or marketing or providing a third party with the goods or services that are
the object of the sale.

-

Denial of treatment. Unilaterally refuse to sell goods or services to specific
people, normally offered to third parties

-

Boycott. Agree with or invite other manufacturers, producers, distributors
(wholesalers or retailers) and marketers to exert pressure on another agent or
to refuse to sell or purchase goods or services with the same.

-

Price predation. Selling below costs, in order to drive competitors out of the
market and recoup losses by increasing prices in the future.

-

Discounts or incentives in exchange for exclusivity. Offer discounts, incentives

or benefits, under the condition that products or services from competitors are
not purchased.
-

Cross subsidies. Use the profits obtained from the sale of a good or service, to
finance the losses from the commercialization of another good or service.

-

Price discrimination. Establish different prices or conditions of purchase or sale
for different buyers or sellers located in equal conditions.

-

Rival cost increase. Carry out actions whose effect is to increase costs, obstruct
the production process or reduce the demand faced by other competitors.

-

Restriction of access to essential supplies. Deny, restrict or grant access in a
discriminatory way to an essential input.

-

Narrowing of margins. Reduce the margin between the price of access to an
essential input and the price of the good or service offered to the final
consumer, using the same input for its production.

These behaviors are not illegal per se and are, in fact, common conduct in the
normal course of business. To be illicit, it is necessary to have substantial power in
the market. For this reason, special care must be taken in the market where these
behaviors are carried out when Grupo Herdez has a market share greater than 20
percent and / or when fewer than 5 competitors participate in the market. Please
contact the Legal Area for any questions regarding the implementation of these
practices.

5. PROCEDURE IN CASE OF DOUBTS
In order to support compliance with this Policy, Grupo Herdez makes available the
telephone number 5201-5655, extensions 1973 and 2720, through which it will
provide the necessary help for its application.
6. PROCEDURE IN CASE OF VIOLATION OF THE POLICY
Grupo Herdez makes the following confidential and permanent means available, in
which it will receive all complaints about any possible violation of this Policy and will
follow up on them: email confidence@herdez.com and / or telephone 01 800
CONFIANZA (01-800 -266-34-26-92) free of charge and / or the complaint and
suggestion boxes in each location.
Staff are encouraged to speak with their immediate boss, manager or director when
in doubt about the best course of action to take in a particular situation.
Grupo Herdez policy does not allow retaliation for reports made by anyone in good
faith. Additionally, it is important that staff cooperate with internal investigations
conducted for violations of this Policy.
Absolute confidentiality of the people who make complaints will be maintained and
we request that the information provided be based on demonstrable facts, in order
to avoid the misuse of these means of communication.
Any complaint will be thoroughly investigated by an interdisciplinary team, so the
complainant or complainant should avoid doing any investigation on their own.
If the violation of this Policy is confirmed, the person in charge may be requested to
carry out the actions deemed necessary for that purpose.
The foregoing, without prejudice to the disciplinary measures that may be applied
and / or the exercise of the corresponding legal actions.
The Audit Committee will be notified in order to inform the Board of Directors about
this type of incident.
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