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Forward-Looking Statement

The information herein contained (“Information”) has been prepared by Grupo Herdez, S.A.B. de
C.V., its associates, subsidiaries and/or affiliated companies (“Grupo Herdez”) and may contain
forward-looking statements that reflects Grupo Herdez current expectations and views which could
differ materially due to different factors, risks and uncertainties. Therefore, Grupo Herdez and/or it’'s
respective officers, employees or agents, assume no responsibility or liability for any discrepancy in
the Information. In particular, but without prejudice to the generality of the foregoing, no warranty is
given as to the accuracy of the statements or the future variation of the Information or any other
written or oral Information issued by Grupo Herdez. The Information has been delivered for
informative purposes only. The issuance of this Information shall not be taken as any form of

commitment on the part of Grupo Herdez to proceed with any transaction.
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3Q15 Performance by segments

Highlights
Mexico core
- Better sales mix
0
\J 7.4% - Pricing actions (April and September)
Frozen
- Favorable weather conditions
0
122.7% - Better traffic
- Higher average ticket
Exports
5.6% - Raw material shortages
- Inventory adjustments
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Cream soups
launching

CON TODA CONFIANZA...ES

HERDEZ

- New category in the
portfolio

— Leveraging the leadership
in the canned vegetables
category

—> Strong P&P campaign



1% McCORMICK

Endorse our neyv - Double digit growth rate
squeeze bottle in

T a1 B — |creased profitability
season

Expand our
.

EW I ETH

leadership in —>Increased purchase intention

the North

—> Better brand awareness in 8 cities

—|ncreased

Spur on the

sweet market share
portafolio



YEMINA Barilla

>92X%1 in cinema tickets —>Barilla/Italianni’s promotion
> Coverage of 192 POS —> Coverage of 12 states
Sincreased market share —>Support volume performance

GANA BOLETOS pE CINE
LMY EMINA\
Presenta 5 empaques de Yemina con sticker en la taquilla i |
de los cines participantes y obtén tu entrada al 2x1 mz m mmmum'
i 25 Y/GANA 2X1 EN PASTAS EN COMIDAS Y CENAS EN ALIANNI'S | | |
‘5% PROMOCION VALIDA AL PRESENTAR 2 STICKERS COMO ESTE EN EL RESTAURANTE

T
50,000 poLETOS
PARA REGALAR




NFL promotion

Increased traffic

@s
NUTRISA

Mejora mi vida

New flavors
&

presentations

NUTR! - 4
MEIORA M &6) \
NUTRIS/

MEJORA M V &J
N o TRISA



3Q15 Results

Gross Profit EBIT
+41.6% 1765 +31.2% s
37 14
1,386 517 56
13
7
3Q14 = Margin 3Q15 3Q14 — Margin 3Q15
m Mexico Core mFrozen = Exports m Mexico core  ® Frozen Exports
EBITDA g Consolidated Net Income
+30.7% +16.1%

602
22

3Q14 3015

= \argin
®m Mexico Core ®mFrozen Exports

432
372

3Q14 — Margin 3Q15
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Frozen division

Sequential
improvements
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Better
weather
conditions

DE VERANO
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Consolidated Cash Flow

Accumulated

1,902

270 131
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Building financial strengths

Net Debt/Consolidated EBITDA

o |

Cash
position

Ps. 1,905

million
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2015 Updated guidance

EBITDA
margin
Net sales \ 17.7-18.0% | ANeleY e Te) T Fla=Te.

12-13% Net margin
growth 10-11%
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Grupo Herdez financial outloook includes Nutrisa and Helados Nestlé. 12






